COMM 366-001 . ADVANCED AUDIO PRODUCTION . FALL 2025
MKC 120 . MONDAYS 12:20-3:00PM . 3 CREDITS
BRIDGEWATER STATE UNIVERSITY

The ear is the avenue to the heart.

Voltaire
Instructor: Colleen Kelly Poplin Office Hours: Wednesdays 9-10am
cpoplin@bridgew.edu Thursdays 11am-1pm
Maxwell Library 215B Sign up at calendly.com/colleenkellypoplin

COURSE DESCRIPTION

From the BSU catalog: This course is an advanced examination of creating, writing, and producing audio materials for radio
programming, television and film production, and for podcast and Webcast. It also includes an in-depth analysis of the medium,
including commercials, news, features, documentaries and special programs.

COURSE OBIJECTIVES

Through active instruction, hands-on workshops, technical demonstrations, and original production work, this course seeks to:
- Deepen conceptual and technical understanding of audio production for creative and professional applications
- Advance proficiency in sound recording, DAW operation, and post-production workflows
- Cultivate intentional sonic decision-making through planning, iteration, and critical listening
- Strengthen individual initiative and creative identity while fostering collaboration in studio environments
- Explore the expressive potential of sound through projects that blend theory, experimentation, and industry practices

LEARNING OUTCOMES

After successful completion of this course, students should be able to:
- Demonstrate technical competence in audio recording, mixing, and editing using professional tools
- Construct polished sound projects that demonstrate purposeful design, strong structure, and creative risk-taking
- Analyze sound in relation to image, genre, emotion, and audience engagement
- Execute core post-production techniques, including Foley recording, dialogue editing, and multi-track layering
- Collaborate effectively, offering and receiving constructive critique while reflecting critically on the creative process



COURSE READINGS / MATERIALS
All handouts and readings will be available on Blackboard. Everything | distribute in class will also be uploaded to Blackboard.

You will have access to field recorders, microphones, Adobe Audition software, and other equipment for your projects. We will go
over the equipment checkout process in greater detail in class. | skip assigning a textbook to help you afford two things:

- One external hard drive, at least 1TB (500GB would work, though you'll likely need 1TB+ in the future)
- One or two SDXC memory card(s), at least 128GB (64GB would work, though you'll likely need 128GB+ in the future)

Note: The storage estimates above assume you’ll be working with video at some point. If you plan to focus solely on audio, a 32GB
SDXC card should be sufficient.

GRADING

This course is based on the principle that the more you practice, the better you become. Use every assignment to communicate what
is important to you and take risks. You will earn your grade via the following:

Audio Alchemy 15%

0/ —
Sound Designer Research Presentation 93 t0 100% = A

90 t0 92.9% = A-
87 t0 89.9% = B+
83t086.9% =B
80 to 82.9% = B-
77 t0 79.9% = C+
73t076.9% =C
70to0 72.9% = C-
67 to 69.9% = D+
63 t066.9% =D
60 to 62.9% = D-
0t059.9% =F

Scene Remix 20%
Audio Production Project 1

Sonic Storytime 25%
Audio Production Project 2

Pilot or Percussion 25%
Audio Production Project 3

Professionalism 15%

You may use generative Al tools for early-stage work such as brainstorming, outlining, or reviewing course concepts. However, all
final work for presentations and production projects must be your own. If you use Al, include a citation (e.g., “Initial brainstorming
supported by ChatGPT”). Be transparent. When in doubt, ask me to ensure you're following academic integrity policies.

ASSIGNMENTS
Further details on all assignments will be shared in class. Blackboard will help you keep yourself organized.

Audio Alchemy: Sound Designer Research Presentation (15% of final grade)

Select a professional sound designer (from film, television, games, podcasting, experimental audio, etc.) and present a well-
researched exploration of how the designer creates and shapes sound. Your goal is to show and tell—we want to hear the sounds the
designer has crafted and understand how they made them. Your presentation should be 10- to 15-minutes and must include:

- Audio or video samples of the sound designer’s work

- Aclear explanation of their creative process, tools, and techniques

- Specifics on how one or more sound elements were created or layered
- Brief background on the designer’s career and/or signature style



This assignment is designed to sharpen your analytical ear while introducing you to real-world audio workflows and creative
problem-solving in sound design. By listening closely to how others approach the craft, you will gain deeper insight and fresh
inspiration for your own projects. Details will be shared in class.

- Schedule TBD (presentation dates assigned on 9/15)

Scene Remix: Audio Production Project 1 (20% of final grade)

Choose a one-minute clip from any visual media and remove all original audio. Rebuild the entire soundscape from scratch using only
your own recordings. This includes dialogue, sound effects, ambient noise, and any other sonic elements. You can try to replicate the
original sound design or take a more creative approach, such as doing a genre swap. For example, horror can become comedy, or
romance can become horror (like it so often does!).

This is your opportunity to explore how sound design influences tone, mood, and meaning. All audio must be recorded and edited by
you. You will also submit screenshots of your editing timeline to show your process. Details will be shared in class.

- Submit selected clip for approval (9/22)
- Submit final file with editing documentation (10/6)

Sonic Storytime: Audio Production Project 2 (25% of final grade)

Transform a children’s picture book into an immersive audio experience that captures and holds a young listener’s attention. You will
narrate the story and bring it to life through original sound design, using sound effects, ambient sounds, and music to enhance
mood, character, and energy. Your final audio piece must be no longer than 8 minutes and should work either as a stand-alone
listening experience or as a companion to the physical book. You may select a title from the university’s children’s library or use one
from your own collection, as long as it fits within the time limit.

This project will challenge your storytelling instincts, pacing, and layering skills, while encouraging you to consider how sound
engages young audiences. Details will be shared in class.

- Submit selected book for approval (10/27)
- Submit final file with editing documentation (11/10)

Pilot or Percussion: Audio Production Project 3 (25% of final grade)

Choose between two creative challenges, each requiring thoughtful planning, originality, strong editing skills, and a polished final
mix. Whether you produce a podcast pilot or a pair of experimental compositions, your final work should feel intentional, complete,
and ready for an audience.

Option 1: Create a 5- to 10-minute pilot episode for an original podcast. Your pilot should clearly communicate the concept, tone,
and intended audience while sparking curiosity for future episodes. Your episode must include:

- Acustom intro or theme using music or sound design

- Engaging recorded content focused on a topic of your choice
- Atleast two fake commercials or sponsorship spots

- Thoughtful use of sound effects, transitions, and/or scoring

Focus on clarity, pacing, and tone. Treat this like the launch of a real show you would want to keep making and something people
would genuinely want to hear more of. Details will be shared in class.

Option 2: Create two short experimental music compositions (2- to 3-minutes each) using only non-instrumental sounds that you
record yourself. These can come from any source (kitchen appliances, footsteps, car doors, glassware) but should not include
traditional instruments or stock audio. Each piece must:



- Use only sounds you personally recorded

- Include a written list of all sound sources

- Demonstrate manipulation of audio (e.g., tempo, pitch, EQ) to shape rhythm, melody, and mood
- Show variation, structure, and intention across both pieces

Each track should feel distinct but connected by your creative voice. This option invites you to explore the musicality of everyday life

through inventive sound design and precise editing. Details will be shared in class.

- Submit proposal for approval (11/17)
- Individual production session with Colleen (12/1)
- Submit final file(s) with editing documentation (12/8)

WHAT DO | MEAN BY PROFESSIONALISM?

- Communicate with me if you need to miss class and reach out to me when you have questions. The growth you gain from

this class will directly reflect the effort you invest in it.
- Read your email and pay attention to Blackboard. Meet deadlines.
- Use every project to share what is important to you. Take risks.

- Research shows that electronics in class distract both users and nearby students, significantly reducing academic
performance. Electronics are prohibited during lectures and screenings unless you have an academic accommodation. Do

your peers a solid and buy a notebook.
- Treat me and your peers with respect. Always.

DRAFT SCHEDULE
Syllabus is subject to change, but you will always be informed. See Blackboard for more details.

Week 1: Collaborative Playtime: Audio Hide and Seek!
September 8 Get to know each other

Syllabus review
Week 2: The Properties of Sound: How does it work?
September 15 Assign Audio Alchemy presentation dates
Week 3: Microphones, recorders, and cables! Oh my!
September 22 Submit selected clip for Scene Remix project for approval
Week 4: Overview of Adobe Audition (Edit Lab)
September 29 Audio Alchemy Presentations 1, 2, and 3

In-class production workshop
Week 5: Scene Remix: Audio Production Project 1 due
October 6 Listen to Scene Remix projects and provide feedback
Week 6: In-class production: Live Radio!
October 20 Audio Alchemy Presentations 4 and 5




Week 7: - In-class production: Live Radio! (continued)
October 27 - Audio Alchemy Presentations 6 and 7
- Submit selected book for Sonic Storytime project for approval

Week 8: - Tour of WBIM 91.5 FM (BSU’s student-run radio station)
November 3 - Audio Alchemy Presentations 8, 9, and 10
- In-class production workshop

Week 9: - Sonic Storytime: Audio Production Project 2 due
November 10 - Listen to Sonic Storytime projects and provide feedback
Week 10: - Continued audio adventures!

November 17 - Audio Alchemy Presentations 11 and 12

- Submit proposal for Pilot or Percussion project for approval

Week 11: - Continued audio adventures!

November 24 - Audio Alchemy Presentations 13, 14, and 15

- Schedule individual production sessions with Colleen
- In-class production workshop

Week 12: - Individual production sessions with Colleen (schedule TBD)
December 1 - In-class production workshop

Week 13: - Pilot or Percussion: Audio Production Project 3 due

December 8 - Listen to Pilot or Percussion projects and provide feedback

Week 14: - Audio Production Project feedback sessions (details forthcoming)
December 12-18 - Cry about how much we will miss each other

SUPPORT RESOURCES

Academic Support & Student Services
Student Crisis Information

Academic Achievement Center (AAC)

On the ground floor of the Maxwell Library, the AAC provides academic advising, learning assistance (both tutoring and academic
coaching), and testing services. There is also support available for English language learners. To make an appointment for tutoring or
academic coaching, sign into bridgew.accudemia.net using your BSU credentials.

Student Accessibility Services (SAS)
SAS is in the Rondileau Student Union, Suite 106. You can connect with SAS by scheduling online, reaching out via email, or by calling
508-531-2194.

Wellness Center

The Wellness Center (Weygand Hall) offers a range of vital services and support to help you achieve physical and emotional wellness.
Whether you need physical or mental health advice, assistance in a crisis, tips for managing stress, or care for a specific

condition, the Wellness Center will hook you up.



Maxwell Library
For borrowing or renewing items, access to computers, study rooms, and more, visit the Maxwell Library.

Information Technology (IT)
For all technology questions and assistance, the Information Technology Division provides Student Technology Support on the ground
floor of the Maxwell Library and through the IT Self Service Portal.

Career Services & Internships
The Career Services & Internships Office can be found in the Rondileau Student Union. They offer programs and resources for your
future career. Side note: their website links to an external resource | recommend called What Can | Do with This Major?

Financial Assistance

The Financial Aid Office is on West Campus in the Welcome Center. They can assist you and your family in affording the cost of your
education through grants, loans, student work programs, and financial counselors. There is also a Student Emergency Fund if you
need help purchasing course supplies. If you are having trouble accessing food to eat, | highly recommend BSU’s Food Pantry on the
lower level of Rondileau Student Union.

Office of Equal Opportunity and Title IX

The Office of Equal Opportunity and the Title IX Coordinator work to ensure that all members of the campus community flourish in a
supportive and fair climate. Their website has a page for Title IX and a page for Discrimination and Harassment for reporting concerns
of sexual violence, relationship violence, stalking, sexual harassment, or protected category-based discrimination and harassment.
Additionally, the Sexual Violence Advocacy and Support Center is a confidential support resource for anyone who has experienced
sexual, gender-based, or relationship violence or stalking. Seek support via this form: SVAS Center Support Form

Pride Center
BSU’s Pride Center supports gay, lesbian, bisexual, and transgender students and their allied peers to foster a campus climate of
inclusion and equity. Visit the Pride Center website to learn more about their services and events.




